Enhance/Promote Personal Benefits

Enhance/Promote Societal Benefits

NIPF owners sustainably manage their woodlands [as indicated by the proportion

Beneficiaries of forest-based ecosystem services provide a socio-economic environment

of owners and priority acres under management], which requires that we:

conducive to keeping forests as forests [as indicated by trends in attitudes and actions],

INCREASING THE REACH AND EFFECTIVENESS OF FOREST STEWARDSHIP

Our goal is to sustain the health, productivity and diversity of the Nation’s privately-owned forestland such that it helps to meet the needs of current and future generations.
Forest Stewardship can contribute to this goal by helping to “keep forests as forests” [as indicated by the rate of conversion of privately-owned forestland to other uses].
To help “keep forests as forests” we will facilitate the convergence of personal and societal benefits:
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